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Overview of Financial Results for FYE March 2015

Overall

Bearing

Structural

Architectural

Although net sales and net income increased year on year, operating income and ordinary
income decreased.

Sales of automotive products increased on the back of greater business with overseas
automakers in addition to an expansion of new business in emerging markets.

Sales of general industrial machinery products were solid against the background of the
recovery of corporate earnings.

Sales of products for bridges declined due to a drop in new orders and delays in
earthquake recovery construction projects.

Sales of seismic isolation and vibration control devices for buildings increased due to
steady adoption of these devices.

Sales of natural ventilation systems grew as a result of orders for large properties.

Sales of core window operator products were in line with the previous year, but sales of
residential products declined.
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Consolidated Net Sales with Forecast

Millions of yen
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Comparison of Consolidated Statements of Income

Unit: Millions of yen

FYE Mar. 2014 FYE Mar. 2015 FYE Mar. 2016 (Forecast)
Amount % of Total Amount % of Total Amount % of Total

Net Sales 59,380 100.0 % 61,897 100.0 % 66,000 100.0 %
Gross Income 21,013 35.4 % 21,979 35.5% 23,600 35.8 %
SGEA 14,820 25.0 % 15,894 25.7 % 16,800 255 %
Expenses
CfperEig 6,193 10.4 % 6,084 9.8 % 6,800 10.3 %
Income
Ol Ll 7,119 12.0 % 6,637 10.7 % 7,100 10.8 %
Income
Net Income 4,203 7.1 % 4 300 6.9 % 4,600 7.0 %
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Number of Consolidated Employees with Forecast

Overseas
2,621 m Japan
2,296 2,357 2,482 Unit: Employees
601 660 782 892

FYE Mar. 2013 FYE Mar. 2014 FYE Mar. 2015 FYE Mar. 2016 (F)
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Consolidated Balance Sheets
[Assets] [Liabilities, Net Assets]

Unit: Millions of yen

71.845 L“y“geZ?? 75,322 71,845 L'Lcéeii‘i 75,322

11,884

Current Liabilities 17 290
Sl Non-current Liabilitie53,82

41,676

Decreas
by 712

Net Assets
Fixed Assets ' 60,210

Valuation Difference on
Available-for-sale Securities
1,103

34,358

Foreign Currency Translation
Adjustment 1,562

March 31, 2014 |March 31, 2015| March 31, 2014 |March 31, 2015
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Consolidated Statements of Cash Flows Unit: Millions of yen
FYE Mar FYE Mar. 2015
Item 2014 :
Main reasons

Cash and Cash Equivalents at

Beginning of the Period 11,603
Income before Income Tax 6,610
Depreciation and Amortization 2,870
Net Defined Benefit Liability (180)
Decrease in Notes and Accounts

Cash Flows from Operating Activities 4,407 Receivable - Trade 111
Decrease in Inventories 90
Decrease in Notes and Accounts
Payable - Trade (506)
Corporate Taxes (2,594)
Tangible Fixed Assets (3,249)

Cash Flows from Investing Activities (4,227) (3,827) | Intangible Fixed Assets (512)
Investment Securities 189

Free Cash Flows 180 2,718 | Operating Activities C/F + Investing Activities C/F
Dividends (1,561)

Cash Flows from Financing Activities (508) (3,787) | Revenue from Leasebacks 425
Acquisition of Treasury Stock (2,513)

Effect of Exchange Rate Changes on 616 375

Cash and Cash Equivalents

Increase (Decrease) in Cash and

Cash Equivalents 286 )

Cash a_nd Cash Equivalents at End of 11,890 11,196

the Period
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Income by Segment with Forecast (Bearing/Structural)

Bearing Structural
mmm Net Sales = Gross Income mm Net Sales s Gross Income
mmm Operating Income —o-Operating Margin mmmm Operating Income ~o-Operating Margin
Unit: Millions of yen Unit: Millions of yen
46,200 3.6%

N

A N

10,542 10,722

FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar.
2012 2013 2014 2015 2016 (F) 2012 2013 2014 2015 2016 (F)

™ OILES CORPORATION 8




Sales Trends by Overseas Region

1 Japanese
cUStOMers Sales to Japanese/non-
B Non-Japanese Japanese companies (%)
customers <Europe>

1 Japanese

B Non-Japanese

customers

customers

*The classification of Japanese customers and
non-Japanese customers is based on the
classification of who the Company sells to.

i Japanese Sales to Japanese/non-
customers .

m Non-Japanese Japanese companies (%)
customers <North America>

2013 2014 2015 Forecast 2013 2014 2015 Eorecast 2013 2014 2015 Forecast
2013 2014 2015 Forecast
13,000 Unit: Millions of yen Unit: Millions of yen Unit: Millions of yen
12,000 -
General /
11,000 industrial /_ North
10,000 _ machinery | :
Europe Asia / America
9,000 /_ General
8,000 /_ indus'grial - .
machinery
7,000 / - f/ﬂ
6,000 / — /
5,000 / %
4,000 General -— % /
industrial
3,000 machinery '—-_ / /
2,000 /e . / / B
1,000 +— -— - —
: Aut e / /
/27 é_

FYE Mar. 2012 FYE Mar. 2013 FYE Mar. 2014 FYE Mar. 2015 FYE Mar. 2016 (F)

FYE Mar. 2012 FYE Mar. 2013 FYE Mar. 2014 FYE Mar. 2015 FYE Mar. 2016 (F)

FYE Mar. 2012 FYE Mar. 2013 FYE Mar. 2014 FYE Mar. 2015 FYE Mar. 2016 (F)
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Status of Adoption by Final Source of Overseas Demand

(Auto

Manufacturers)

Major end-customer

H Daimler

Unit: Millions of yen ~ VW

900

800

700
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400

300

200

100

- W Audi
H Fiat
H Renault

B Mahindra

[ AVAY

H Hero Moto
(mTata)

2012 2013 2014 2015 2016
Oiles Deutschland GmbH

2012 2013 2014 2015 2016
Oiles India Private Limited

——lll

m Dongfeng Motor
B FAW Group

® Shanghai VW

® Hyundai

2012 2013 2014 2015 2016
Oiles Suzhou Corporation
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Causes of Changes in Consolidated Operating Income

Over Last Fiscal Year (Bearing)

FYE March 2015 Actual & FYE March 2016 Forecast
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Changes in Product
Composition

Increase in Materials Prices

Decrease in Sales Prices

Increase in Depreciation
Expenses
Increase in Administrative
Expenses
Increase in Personnel
Expenses

Cost Reductions
Exchange Rate Effect

Increase in Net Sales

Current Period Operating
Income

Others

Increase in Materials Prices

Increase in Administrative
Expenses
Changes in Product
Composition

Decrease in Sales Prices

Increase in Depreciation
Expenses
Increase in Personnel
Expenses

Cost Reductions
Exchange Rate Effect

Increase in Net Sales

Previous Period Operating
Income

(FYE March 2015) (FYE March 2016 (F))
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(FYE March 2014)
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Causes of Changes in Consolidated Operating Income

Over Last Fiscal Year (Structural)

FYE March 2015 Actual & FYE March 2016 Forecast
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(FYE March 2016 (F))
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Increase in Materials Prices

Decrease in Sales Prices
Changes in Product
Composition

Increase in Depreciation
Expenses

Increase in Personnel
Expenses

Reduction in Administrative
Expenses

Cost Reductions

Increase in Net Sales

Increase in Depreciation
Expenses

Decrease in Sales Prices
Increase in Personnel
Expenses

Increase in Administrative
Expenses

(FYE March 2015)
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Cost Reductions

Decrease in Materials
Prices
Changes in Product
Composition

Increase in Net Sales

Previous Period Operating
Income
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Income by Segment with Forecast (Architectural/Other)

Architectural Other
mm Net Sales I Gross Income mm Net Sales mm Gross Income
mmm Operating Income ~&-Operating Margin = Operating Income —a-—QOperating Margin

Unit: Millions of yen

6.6% 6,606
6,102 6,109 P

N

Unit: Millions of yen

o
Ul
o
'S}

6,356

6.5%

1,149
3.9% 1,093

1.3%
225 225

0:4%
5

FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar.
2012 2013 2014
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T ' «=m=Annual dividends (Millions of yen Figures in parentheses are consolidated payout ratio (%)
Capital Policy ( er

(Millions of yen) =@=Dividends per share (Yen) - (Yen)
1,674]

FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar. FYE Mar.
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 0 016
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Medium- to Long-Term Plan
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Group Management Policy

We are determined to become a world leader as a general
manufacturer of oil-less bearings and serve society through
technology

[Long-term vision]
Take the Challenge to Be a Global Excellent Company

 Establish the Qiles brand in global markets
¥ Master technologies involving tribology (riction, wear and lubrication) and

damping (vibration control)

 Build a corporate group that achieves sustained growth

Significant

Innovation ) Growth Progress

FY2014 - FY2016 FY2017 - FY2019 FY2020 - FY2022
Phase 1 Phase 2 Phase 3
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Business Strategy under the Medium-to Long-Term Plan

Innovation

FY2014 - FY2016
Phase 1

[Bearing equipment)
General industrial field
M Japan
In addition to digging deeper into existing
business areas, we will formulate sales
strategies for targets not yet addressed
and build a new business foundation
¥ Overseas
Focus on regions and business areas in
which we can capitalize on our strengths
and popularize the Oiles brand globally
Automotive field
M Japan <Source of development
themes>
Reinforce initiatives with new materials,
new products and new applications
Overseas <Ensure
development results >

Work as an integrated Group to attract
new customers (local) and tap further
into existing customers (Japanese)
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[Structural equipment)
M Existing businesses
Increase market share by enhancing
quality and cost competitiveness and
expanding product lineup to strengthen
system proposals from the perspective of
the customer
M New businesses
Establish business foundation for
infrastructure conservation, facility
seismic isolation and detached houses

[Production)

M Meet international standards for
quality, cost and delivery times and build
up strong competitiveness

M Build a production system tailored to
sales strategy

© Restructure business strategy through collaboration in manufacturing, sales and
technology.

© Establish a development framework geared toward conceiving world-first, world-best
products

© Improve asset efficiency.

[Architectural equipment]
M Strengthen ability to make marketing
proposals from customer’s perspective
and expand share in all business fields
Caf Develop new products early that meet
client needs and build new business
foundation to replace smoke exhaust
devices

[Research]
# Form close ties with business
divisions and develop world-first, world-
best products that anticipate customer
needs

[Headquarters])
™ Allocate management resources
appropriately and pursue growth
strategies
[ Revamp company-wide cross-cutting
operations to raise operational efficiency
[M Continue building internal controls to
ensure reliable financial reporting
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Estimated Income by Segment

Consolidated operating income

Consolidated net sales
15,100
Other Unit: Millions of yen Other Unit: Millions of yen 50
| Architectural 1 001 000 | Architectural 1,150
m Structural 2,000 m Structural
) ) 2,100
® Bearing 85,000 10,000 | m Bearing 11,000
1,800 " 50
72,000 | g 800 || 18,000 900
66,000 1.600
61,898 ' 8,000 | 1,250
59,380 1,300 7,500 | | 16,500 40
1,149 L174 | 6500 6,800
13,500 6193 6085 0 520
12,000 ’ 5 12 200 040
Dohg 11,800
70,000 8.800
57,900 ’
46,200 | | 49,400 6,200 | | 6:800
FY 2013 FY 2014 FY 2015 FY 2016 FY 2019 FY 2022 FY 2013 FY 2014 FY 2015 FY 2016 FY 2019 FY 2022
Actual Actual Forecast Estimated Estimated Estimated Actual Actual Forecast Estimated Estimated Estimated
Phase 1 Phase 2 Phase 3 Phase 1 Phase 2 Phase 3
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